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4-H PLEDGE
I PLEDGE
My HEAD to clearer thinking,
My HEART to greater loyalty,
My HANDS to larger service,
My HEALTH to better living,
For my club, my community, and my country.

Meet our Contributors
Logan Emiry is a member of the Massey 
4-H Club and the 4-H Canada Youth 
Advisory Committee (YAC) representative 
from Ontario. He is a strong advocate for 4-H 
and has participated in several provincial and 
national 4-H programs. Logan is currently 
studying Honours Agriculture Science at 
the University of Guelph.

Tracy Thibodeau is a 4-H alumna from 
Pangman, SK, where she participated  
in Outdoorsman, Sheep Club, and Public 
Speaking. Today she lives and works  
from her acreage north of Winnipeg as  
an Emotional Health Coach, and is the 
founder of the I Am Festival, a full mind, 
body, and soul wellness festival.

Sara Kate Smith is a second-generation 
4-H member of the Yellowhead 4-H Club, 
and current 4-H Canada YAC member 
from British Columbia. She has a passion for 
public speaking and is the 2017 L.E.A.D. — 
Leadership Excellence Awards of Distinction 
scholar in the area of Community 
Engagement & Communications. 

Special thanks also to these contributors: Jennifer Dewar, 
Chelsey Fitzsimmons, Melina Found, Ella Lentz, Josh Power, 
Heidi Vallinga, 4-H Ontario, 4-H BC and 4-H Saskatchewan 
Provincial Staff.

Look for the green spotlight throughout  
the magazine for stories about the 
programs 4-H Canada is offering today.
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Message from the Chair of the  
4-H Canada Board of Directors

Message from the Editor

“I Pledge,” two words symbolizing commitment, passion and a desire to make a difference.  
As alumni, we have been influenced by each line of the 4-H Pledge and this positive youth  
development organization that has shaped young Canadians for generations.

For me, growing up in a rural Nova Scotia community, 4-H was not only a way of life,  
but also a connection to friendship, to understanding my strengths, to realizing my potential,  
and to exploring opportunity with optimism.

Today, as 4-H evolves to continue being relevant for young people, I am proud that my daughter is learning the  
value of empowerment, and becoming a responsible, caring and contributing member of her community. The lessons she  
learns today will last a lifetime and my hope is she will pass these same lessons to the next generation of our family.

As 4-H alumni, we are part of a proud legacy — a program that has empowered leaders for over one hundred years. The capacity to stay 
connected to our roots and support the mission of 4-H exists in each of us. We are 4-H champions: do your part to tell your story; you have 
many gifts you can give, so consider how you can contribute to 4-H’s vibrant future. 

The next century belongs to 4-H in Canada as it focuses on developing global citizens with the skills vital to the success of our evolving 
communities, the needs of growing populations, and an increasing demand on food production. Join me in getting back to our 4-H roots 
because the world needs more 4-H. 

EDITORIAL

David Hovell, 4-H Nova Scotia Alumnus

Jennifer Christie, 4-H Canada Director of Business 
Development, 4-H Ontario Alumna 

There is much anticipation that has built over the launch of this magazine. 106 years.  
Millions of alumni. A global movement. 

It is an exciting time for 4-H, and we are so pleased you are connected to a movement that  
is one of Canada’s oldest and most respected positive youth development organizations. 

For each of us, the 4-H pledge means something special, and no matter how different our paths, 
alumni share that pledge. In this magazine you’ll find stories of alumni who are living the 
values and creating a positive impact by tapping into the strengths they gained through 4-H. 
This issue will also introduce you to 4-H members today who are creating lasting change in 
their community and around the world.

Our roots may run deep in agriculture, but we know you — our alumni — are involved in  
careers and movements addressing today’s most relevant issues. That is why our Leadership 
Development Pillars encourage 4-H members to explore their interests in the Environment  
& Healthy Living, Community Engagement & Communications, Science & Technology, and 
Sustainable Agriculture & Food Security. 

We would love to hear your story and what you’re most passionate about. Did your 4-H 
experience influence your choice of career? Did 4-H challenge your thinking? What advice 
would you offer 4-H youth members who might be interested in taking a similar path?

Let us know, and we promise: we’ll keep doing our part to grow this great, global movement. 
That’s our Pledge. 
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Proud to partner with 4-H Canada 
and encourage the next generation 

of dairy leaders. 

NATIONAL PARTNER

INGREDIENT: 
COMMITMENT

https://www.saputo.ca/


Positive Youth Development
At the centre of all 4-H programs today is the positive youth development, or PYD, formula. PYD is an approach to 
understanding and working with children and adolescents that focuses on building assets and celebrating strengths.

4-H Today

“PYD does not focus 
on one single activity 

or project but is a 
general philosophy 

incorporated into all 
4-H programming.”

Erin Smith, 4-H Canada Program Director

MISSION STATEMENT
The mission of the 4-H movement in Canada is to empower 
youth to be responsible, caring and contributing leaders that 
effect positive change in the world around them.

VISION
Thriving communities in partnership  
with youth leaders.

MOTTO 24,728
members

7,662
leaders

1,982
clubs

4-H CANADA

51%
farm

32%
rural

17%
urban

DEMOGRAPHICS

60%
female

40%
male

PARTICIPATION

STATS

Leadership Development Pillars
We provide impactful programming that is relevant to today’s 
youth under our four leadership development pillars.

Sustainable Agriculture  
& Food Security

Environment  
& Healthy Living

Community Engagement 
& Communications

Science &  
Technology
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MY HEAD TO CLEARER THINKING…

4-H Puts Youth-Adult Partnerships 
in Action at the FAO
Sara Kate Smith

 When I was seven years old my parents signed me up  
for a market lamb project with our local 4-H club. Even as a second 
generation 4-H’er, I never could have known the incredible 
opportunities that lay ahead with 4-H. Each opportunity — from 
speaking on a TEDx platform, to travelling to three different countries 
with 4-H — prepared me for the pinnacle of my 4-H experience: 
participating in global diplomacy at the United Nations Food and 
Agriculture Organization (UN FAO) last fall not once, but twice. 

First, I was honoured to represent 4-H Canada as part of the Private 
Sector Mechanism's (PSM) global youth delegation at the 45th session 
of the United Nations Committee on World Food Security (CFS 45). 
The event took place October 15 to 29, 2018 at the FAO headquarters 
in Rome, Italy. 

Between the UN plenary meetings and multiple side-events which 
included a high-level dinner about the important role of young people 
in food security, we developed new connections, and experienced 
Rome together, leading all of us to become fast friends. 

My favourite part of the week was participating in a lively debate 
hosted by Ambassador Hans Hoogeveen of the Netherlands. We argued 
the pros and cons of using high and low-tech innovations to engage 
youth in agriculture. It was empowering preparing with the other 
youth delegates from around the world and being able to passionately 
share our ideas in such a formal environment. The outcome was a 
better understanding of both types of innovation, and a comprehensive 
plan on how to attract and retain young people in the industry. 

Just over a month later our 4-H  
delegation was invited to attend the  
International Symposium on Agricultural Innovation for Family 
Farmers. I returned to Rome and spoke on a panel attended by more 
than 300 people, titled, “Youth as Drivers of Innovation.” It was a 
great platform to share the importance of youth engagement and 
put my communication skills gained through 4-H to use.

After the panel, Ambassador Hoogeveen publicly announced the 
desire to develop a Youth Council for the UN Agencies on food and 
agriculture. Learning the positive impact of our participation was 
extremely rewarding.

I realize this was an incredibly rare opportunity for a 19-year-old to 
not only witness the highest level of global diplomacy but participate. 
Listening to the Director General of the FAO speak in the UN plenary 
hall was powerful. This experience re-affirmed my belief in the 
power of 4-H to create positive change, particularly when youth  
are involved. 

Thank you to the generous support of the Otto and Marie 
Pick Charitable Foundation for making this opportunity 
available for 4-H members.
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 “Don’t engage youth.” 

4-H alumnus, author and speaker Doug Griffiths offered this 
unexpected, tongue-in-cheek recommendation in his book,  

“13 Way to Kill Your Community.” 

In actuality, involving young people in making decisions and finding 
solutions is something Doug is particularly passionate about. 

“We say we want young people to stay, to be involved in agriculture 
and in our communities, but we give them no say or power,” he explains. 

“How can we talk about how valuable and important youth are to our 
future, but not empower them to help create that future?”

Communities need to value and recognize young people for their 
contributions as highly capable partners working to improve the 
world around them. Don’t be discouraged, though, if the first time 
you ask a young person to be involved they say “no.”

“In their minds, the first and only invitation isn’t sincere because  
you never cared to engage them before and you confirm it by not 
engaging them again,” Doug says.  
Authentic engagement requires  
intention and also commitment  
to earn young people’s trust.  
This means not only asking  
for youth feedback, but  
then involving them in  
development of solutions  
and empowering them  
to help implement them.

Empowering youth is indeed the mission of 4-H in Canada, and the 
program’s youth-adult partnership structure is inherently bridging 
the gap between generations in communities across Canada. 

At the grassroots, adult volunteers and youth plan and lead club 
activities together. Nationally, the 4-H Canada Youth Advisory 
Committee (YAC) aids in the planning and delivery of all programming, 
communications and governance.

If you are part of an organization that is considering adding a youth 
council or youth director, draw on your 4-H experience to create a more 
engaging partnership. Ella Lentz, 4-H Canada YAC representative 
from Nova Scotia, offers this advice:

Ask young people first what they are most interested in,  
and plan activities accordingly. 

Young people are more engaged when they see value in  
the activity. The value may not be immediately apparent so 
sometimes it helps to show them. Provide age appropriate 
activities, or activities relevant to a large age group can  
also be helpful.

Lastly and probably most importantly, provide energizing  
activities during long periods where young people are working 
together or are listening for long periods of time as it will help 
to keep them focused and engaged.

Finally, approaching youth with an open mind is also key to  
building trust. 

“Listen openly to our opinions and value them,” says McAuley 
Bellows, YAC representative for Newfoundland and member of the 
Newfoundland and Labrador Premier’s Youth Council. “They are 
coming from a place of openness and inclusion. When you put that 
perspective with the experience from older generations, we can 
accomplish so much. We can truly make our communities better.  
It’s a perfect fit.” 

1.

2.

3.

Lauren Gruer, QC (left) and 
Ella Lentz, NS (right).

4-H members from around the 
world deliver the closing 

statement at the 2017 Global 
4-H Network Summit. 

Engaging Young People 
is Key to Successful 
Communities

6



STAY  
IN TOUCH!
As an alumnus, you are entitled to 
special benefits. Update your contact 
information and stay connected on 
what’s happening at Dalhousie’s Faculty 
of Agriculture. Sign up to receive the 
Agricola News or find out how you can 
join us at Homecoming 2019. 

VISIT DAL.CA/AGALUMNI OR 
EMAIL AGALUMNI@DAL.CA  
TO UPDATE YOUR INFORMATION 
AND BE ENTERED TO WIN DAL GEAR! 

STAY  
IN TOUCH!
As an alumnus, you are entitled to 
special benefits. Update your contact 
information and stay connected on 
what’s happening at Dalhousie’s Faculty 
of Agriculture. Sign up to receive the 
Agricola News or find out how you can 
join us at Homecoming 2019. 

VISIT DAL.CA/AGALUMNI OR 
EMAIL AGALUMNI@DAL.CA  
TO UPDATE YOUR INFORMATION 
AND BE ENTERED TO WIN DAL GEAR! 

BEST PRACTICES FOR  
YOUTH-ADULT PARTNERSHIPS
• Ask questions

• Listen and be empathetic

• Be interested 

• Give youth space to grow

• Consider generational differences  
and personal biases

• Be open

• Encourage youth to challenge 
themselves, reflect and learn from 
their mistakes

• Lead by example 

Source: Bridging the Gap: Youth-Adult Partnership  
Tip Sheets, 4-H Canada
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Science is  
Learning To Do  
By Doing

 The 4-H Canada Science Fair 
launched three years ago to give our 
members an opportunity to spark their 
curiosity in science. 

The 4-H motto, “Learn To Do By Doing,”  
is very closely aligned to the themes that 
underline the scientific method — curiosity, 
experimentation and inquiry-based learning. 
By following the scientific method, 4-H 
members build on the foundational skills 
they gain through 4-H and further develop 
their creativity, planning and problem-solving 
skills while exploring the world around them. 

Since the inception of the 4-H Canada 
Science Fair, 94 4-H members have 
cultivated their scientific curiosity and 
gained a better understanding of science, 
technology, engineering and math (STEM) 
in their everyday lives and careers. The 
Science Fair is a signature program of  
4-H Canada’s Science and Technology Pillar, 
which is proudly supported by Bayer.

Here’s a snapshot of some of the projects 
and the incredible impact this program has 
had on 4-H’ers.

NELEAH LAVOIE, PE
Neleah has participated in every  
4-H Canada Science Fair, bringing unique 
and challenging projects to the competition 
that have won her a spot on the 4-H Canada 
team at Canada-Wide Science Fair (CWSF) 
three years in a row. Most recently, her 
project explored how to extract chitin, a 
bio-plastic, out of lobster shells. She has 
won two bronze medals at CWSF, and an 
appearance at the first Prime Minister’s 
Science Fair. When she isn’t competing in 
the science fair, she has her sights set on 
becoming a surgeon.

EMILY LETENDRE, SK
When Emily and her partner’s project about 
reducing chicken coop odor by feeding the 
chickens oregano wasn’t selected to move on 
to CWSF, she couldn’t shake a nagging feeling 
there was more to explore. Emily reached out 
to the University of Saskatchewan to see if 
they would support her in continuing the 
experiment on a larger scale. She connected 
with a professor, and they launched a two-year 
experiment with Emily gaining lab and 
academic research experience.

8



2020 4-H CANADA 
SCIENCE FAIR

MAC DYKEMAN, BC
Growing up on a poultry farm, Mac was 
concerned by the stress and mortality she 
saw in how chicks were shipped. So, she 
invented a new shipping container to better 
protect day-old chicks. Her project not only 
won her a trip to CWSF, but also won her the 
Platinum Award at CWSF 2018 for the best 
junior project in Canada! This innovation has 
the potential to change the industry, and 
this was recognized on a national level with 
her invitation to the second Prime Minister’s 
Science Fair.

The 2020 4-H Canada Science 
Fair kicks off this fall.  
To get more information  
on how 4-H’ers in your life  
can participate or to how  
you can volunteer visit  
4-h-canada.ca/sciencefair.

MEET THE 2019  
4-H SCIENCE FAIR  
WINNERS AT THE  
CANADA-WIDE  
SCIENCE FAIR IN 
FREDERICTON FROM  
MAY 15 TO 17, 2019. 
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Because you work in acres, 
not hours.

That’s the way growers live. Pushing, day 
after day, without ever punching in or out. 
All with one thing on their minds. Getting 
more out of every seed, row and fi eld to 
feed the rest of us. 

Always read and follow label directions. Bayer CropScience Inc. is a member of CropLife Canada.
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FEATURE

Setting Trends,   Blazing Trails, Opening Doors 

Mandy Rennehan is taking the world by storm. 

She is called the Blue-Collar CEO™ for her ability to 
seamlessly navigate between white-collar and blue-collar, 
and to respectfully “tell it like it is.” A sought-after speaker, 
multiple award-winning entrepreneur, philanthropist, and 
trade industry ambassador, she founded Freshco.ca, 
Canada’s #1 full-service, reconstruction and retail 
maintenance provider at only age 19.

To be clear, this is not the grocery store. Freshco.ca 
operates across Canada and the eastern United States 
serving clients like Anthropologie, Apple, Banana Republic, 
Home Depot, Lululemon, Nike, Restoration Hardware, 
Sephora, Gap, Tiffany & Co., plus many more.

Mandy’s vision goes well beyond building successful 
businesses. She is redefining the collar, blue™ to help 
solve the massive skilled trade shortage in North America. 
It is a profound economic and social issue that affects 
everyone. Consumers are paying more and waiting 
longer for services, companies can’t scale, and important 
infrastructure projects, like roads and hospitals, are 
being delayed. 

Mandy is challenging the misconception that white-
collar jobs are “better” or “more desirable” than 
blue-collar ones.

“Society needs both collars, and if we do not change 
this, the crippling effects of the skilled labour shortage 
will only get worse,” she says. 

Mandy is at the top of her game in this male-dominated 
space and loving every minute of being there. In fact, 
her positivity is infectious, and this optimistic attitude 
is something Mandy had even when she was little. 

A conversation with 4-H alumna 
Mandy Rennehan, Blue-Collar 
CEO™ and Founder of Freshco.ca 
(not the grocery store!)
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Setting Trends,   Blazing Trails, Opening Doors 

“4-H is an innovator. It’s an innovator of  
kids’ minds to get them thinking differently.  
And the world needs more innovators.”

LEADERSHIP SKILLS FOR LIFE
A leader in the skilled trade industry, Mandy is a huge proponent of 
4-H and its motto, Learn To Do By Doing. She shares the message not 
just to get people interested in the trades, but to show that 4-H is 
about teaching essential life and leadership skills that young people 
can carry through all aspects of their lives and use in their careers. 

“The activities of the 4-H program are responsible for building an 
incredible skillset that goes far beyond textbook education,” she says. 

To Mandy, the 4-H program was a gift that helped shape her 
personality and career. 

“It’s not about the cows, it’s not about the crafts: it’s about people 
being able to understand time management and communication.  
All the things that every business struggles with, 4-H teaches from  
a very young age.”

4-H IN THE BIGGER PICTURE
So where can 4-H go from here? According to Mandy, there is only 
one option: to bring the positivity of the program, and all the good it 
has done for her, to the wider world. 

Just as Mandy has broken the mould as a woman in the construction 
business, she wants to see 4-H continue to evolve into a trail-blazing 
organization leading the way in positive youth development. 

UNCONDITIONAL LOVE AND SUPPORT
Mandy and the Rennehan family of six didn’t enjoy many luxuries 
growing up on a lobster fishermen’s salary in the small town of 
Yarmouth on Canada’s east coast. However, even though her parents 
sometimes struggled just to put food on the table, Mandy remembers 
that her home was always filled with love and support. 

Joining the local 4-H club further instilled in Mandy the understanding 
that she could accomplish whatever she set out to do. 

“These people in the 4-H program were so supportive,” she says. 
“They had their own kids and jobs, but they were picking me up at  
5 o’clock at night, feeding me and carting me around because they 
saw something in me. I think I saw that as well, but I didn’t know  
how to grow it.”

The 4-H program was the perfect fit for her character. Always 
interested in the outdoors and learning how to build things, especially 
out of wood, Mandy’s discovery of 4-H was a true revelation. The 
program not only provided her with a way to harness her natural 
skillset for hands-on work, but also gave her an outlet for her growing 
personality. By the time she was in her early teens, Mandy was 
winning local public speaking competitions and building log cabins 
on the side for fun. 
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Top of Mind with 4-H’ers Today
MY HEART TO GREATER LOYALTY…

McAuley Bellows
Newfoundland and Labrador 
Community Engagement &  
Communications

4-H: What is the coolest 4-H experience or opportunity  
you have had?
McAuley: At Citizenship Congress in 2016, we got to meet Prime 
Minister Justin Trudeau and that was huge! When we found out, the 
room erupted with excitement and everyone brainstormed questions 
for the rest of the evening. To see him, shake his hand and give him  
a 4-H Newfoundland pin, it was a remarkable experience.  

 Annually, 4-H Canada recognizes four outstanding 4-H’ers who have become exceptional leaders through their 4-H experience,  
and who share the best of themselves with their community. The Leadership Excellence Awards of Distinction (L.E.A.D.), sponsored by CN, 
include a four-year scholarship, mentorship from an expert in the recipients’ interested field and the opportunity to be a L.E.A.D. 
spokesperson. One recipient is selected for each of 4-H Canada’s Leadership Development pillars.

Here, our 2018 recipients share their ambitions. We think these leaders are ones to watch in the years to come.

4-H: This award also recognizes community service. What is a 
pressing issue in your community and what are you doing or want  
to do about it?
M: Recreation is important because people need something to do, 
so I take part in fundraising for projects like softball fields. Activities 
like all-ages softball support everyone in the community and bring 
them together. 

4-H: What myth about “youth today” drives you most crazy and why?
M: That youth aren’t driven. I think we are more driven today than 
ever. A few of my friends participated in Newfoundland and Labrador 
Youth Parliament and they have an opinion on everything. They are 
active and always willing to do something when they are concerned 
about an issue.

continued

SCHOLARSHIPS
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Audrey Morneau
Québec 
Environment & Healthy Living 

4-H: Tell us about your biggest accomplishment to date.
Audrey: My greatest achievement to date was the “Legendairy” show. 
Last year, I created and organized a dairy showmanship event to raise 
funds for Au cœur des familles agricoles, which provides support and 
assistance to farmers and their families experiencing mental, physical 
or family stress. With over 40 registrations and a live auction, we raised 
more than $7,000. Despite the bumps along the way and all the hard 
work, it was a huge dream of mine that came true.

4-H: What is a pressing issue in your community and what are you 
doing or want to do about it?
A: A problem that affects all rural communities is the isolation of those 
who are emotionally distressed or need assistance. Farming is not an 
easy life, and many farmers face a lot of stress but do not reach out 
for help. Resources are available but not everyone is aware of them.  

Emmett Sawyer
Alberta 
Sustainable Agriculture & Food Security 

4-H: What are your career and personal goals? How do you think 
this L.E.A.D. scholarship will support those goals?
Emmett: I know the production side of agriculture, but I’m interested 
in exploring the agri-business side more. I consider the mentorship 
aspect of L.E.A.D. to be the most important part because it will be a 
huge benefit to have some guidance to help me explore my passion 
for agriculture and career options.

4-H: Tell us about your biggest accomplishment to date.
E: I’m super passionate about public speaking and recently won the 
Canadian Young Speakers for Agriculture competition at the Royal 
Agricultural Winter Fair. That really was the icing on the cake for the 
work I’ve put into learning how to communicate and do public speaking. 
Also, when I was 16, I was chosen as the Canadian Seed Trade 
Association (CSTA) Future Influencer at the Grow Canada Conference. 
This opportunity really changed how I saw agriculture. The speakers 
were fantastic and it was a great networking opportunity for me to 
engage with industry leaders. 

4-H: What is a pressing issue in your community and what are you 
doing or want to do about it?
E: The biggest issue in our community is protecting our small 
community school so we can continue to provide opportunities for 
our students. The high school is “home” for so many. We are very 
passionate about our athletics program, and we desperately need an 
upgrade to the gym. As an alumnus, I want to help with that, so I’m 
helping fundraise and find grants. 

THANK YOU TO THE GENEROUS SUPPORT  
OF CN FOR MAKING THE L.E.A.D. SCHOLARSHIP 
AVAILABLE.

Visit 4-H Canada’s website for more information 
about L.E.A.D., and how 4-H’ers in your community 
can apply to 4-H Canada scholarships before  
May 31, 2019.

Emma Kaliel
Alberta 
Science & Technology

4-H: Why did you decide to study engineering?
Emma: The summer before Grade 12, I was part of the WISEST 
(Women in Scholarship, Engineering, Science and Technology) 
summer research program working in an anthropology lab and  
I realized I could do more through engineering than anthropology. 
I’m not sure yet what type of engineering I want to pursue, but I’m 
looking forward to exploring what’s possible and helping other  
young women get into STEM education and careers. 

4-H: What myth about “youth today” drives you most crazy and why?
E: The thing that drives me the craziest is when we’re judged because 
we don’t do things the way other generations did. We are doing things 
differently and that’s not bad. We are supportive of everyone and want 
to ensure everyone has opportunities and their rights are respected. 
Dolly Parton said: “There isn’t a ‘right’ way to do things. Find what 
you’re doing and do it with purpose.”  

4-H: Who is one of your favourite people to follow on social media 
and why? 
E: Piera Forde — she is a YouTuber from Australia. She mainly talks 
about books and is also open about her struggle with mental health 
and her bisexuality. There aren’t a lot of people who do that and  
I think it’s important to be real on social media. Twitter: @PieraForde 
YouTube: pieraforde4

I really want to help mental health organizations gain a higher profile 
and enable them to help more people.

4-H: If you could have dinner with any person, who would it be?
A: I think that if I had the choice, I would like to go for dinner with 
Temple Grandin. She has been a great source of inspiration and is 
someone from whom I could learn a lot. I am fascinated by her way 
of seeing things, and her determination and livestock knowledge has 
helped the agriculture industry make important changes to improve 
animal care.

Top of Mind with 4-H’ers Today
continued
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Why is 

soil 
so important?
Soil is the foundation of all life on Earth – without it, 
we couldn’t grow the food we need to live. But it’s 
at risk from many different threats. So, we’re doing 
everything we can to help growers protect it.  

At Syngenta, we recognize that the future is in the heads, hearts, 
hands, and health of the next generation of leaders. That’s 
why we’re proud to support 4-H Canada as the Sustainable 
Agriculture and Food Security pillar partner. 

Syngenta is working with 4-H to support existing programs such 
as Proud to Bee a 4-H’er, as well as new ones.

Launched last spring, Steeped in Soil is helping 4-H members to 
understand the importance of healthy soils and how and why they 
are essential to life and the food that we produce and eat.

Our commitment to farmland goes beyond soil education. As 
part of The Good Growth Plan, Syngenta has committed to 
improve the fertility of 10 million hectares of farmland on the 
brink of degradation by 2020. For this to happen, challenges 
such as soil erosion, degradation, poor soil management, and 
desertification must be addressed.

Learn more at www.goodgrowthplan.com

The Good Growth Plan and the Syngenta logo are registered trademarks of a Syngenta Group Company. 
© 2019 Syngenta.

http://www.goodgrowthplan.com


 Last fall, 4-H Ontario Youth Advisory Committee (YAC) 
representative Logan Emiry sat down to talk with proud 4-H alumnus 
Senator Rob Black (Ontario) about his path to the Senate and what 
he’s been busy doing since his appointment in February 2018.

Logan: Thanks for taking the time to sit down with me today, Rob. 
I’ve got a few questions about your time as a 4-H member, and now 
as a Senator. Start with telling us a bit about what you do as a Senator.
Senator Black: Essentially, we’re legislators. We look at new bills after 
they come through the House of Commons or existing laws and acts 
that need updating. We ensure there’s been enough scrutiny and the 
legislation is right for the people of Canada.

L: How did you become a Senator? 
SB: In 2016, our son Tayler said he wanted to be a Senator, but at the 
time he was too young to apply — you need to be 30 to be a Senator 
in Canada. He suggested I apply. I’ve always had an interest, and was 
involved in local politics, so I applied. First go around, I was unsuccessful. 
I updated my application and resubmitted it.

The day I found out I was going to be appointed I got a call saying, 
“This is the Prime Minister’s Office. Please hold for the Prime Minister.” 
That’s when I knew what was going to happen. The Prime Minister 
knew my background included 4-H and agriculture and that I was from 
a rural community. He said, “I want you to bring those experiences 
and your skills to the Chamber.” 

L: What are you most looking forward to most as a new Senator?
SB: I’m looking forward to having an impact on agriculture and rural 
Canada. In time, I plan to dig deeper into a variety of issues affecting 
agriculture, rural life and youth. I was told when I started that I can 
come to the Chamber and sit as a Senator, but I won’t have any fun 
(or an impact) unless I find my passion. I’m excited to bring my passion 
for agriculture and rural Canada to the Senate of Canada.

L: You’ve talked a lot about family. What role does family play for 
you and 4-H?
SB: Our whole family has been through the 4-H program. When your 
kids are going through 4-H and having the same “aha” moments you 
did as a member, that is very exciting. My parents got me involved in 
4-H and encouraged me to stay involved. Now Tayler is a volunteer 
leader. Our grandson is four years old and talking about when he can 
be in 4-H. That’s just exciting.

L: Are there any people you looked up to in 4-H?
SB: As a member, my 4-H coordinator, Gerald Townsend, was 
someone I looked up to. Gerald was the 4-H Coordinator in the 
OMAFRA office. He organized all aspects of the 4-H agricultural 
clubs in Wellington County. Like my 4-H leaders, Gerald was aware 
of the program and what was going on in the county and across the 
province with respect to 4-H. 

I wanted to be just like him. I wanted to do his job. I did when  
I graduated and that was so exciting. I’ve told him he gave me the 

My Journey  
to the Senate
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To fi nd out more about CSTA and how 
to become a Future Infl uencer, visit 

seedinnovation.ca today

Founded in 1923, CSTA represents its members at the government 
and industry level. CSTA fosters the development of international
markets and works with industry and affi  liated organizations in 
Canada and abroad to address issues in the seed industry. 

CSTA also takes pride in fostering the development of Canada’s youth 
by engaging in our Future In� uencer program.

Shop online
shop.4-h-canada.ca

WE’VE GOT 
LOTS OF 
WAYS TO 
SHOW YOUR 
4-H PRIDE

4H ADPledge Quarter Retail-F.indd   1 2019-04-01   12:08 PM

Visit the 4-H Canada Blog for more  
of Logan’s interview with Senator Black.
To keep up with Senator Black’s activities in the Senate, 
visit https://sencanada.ca/en/senators/black-robert/  
or follow him on Twitter (@SenatorRobBlack) and 
Facebook (Senator Rob Black).

drive to keep going and shared with him how much he helped 
me. I don’t know if he saw something in me, but he gave me a 
goal and the opportunities to get involved.

L: What advice would you offer other 4-H alumni interested 
in politics?
SB: I would say go for it! If you’re interested, find a way to get 
involved. It could be as a municipal councillor, it could be 
supporting a politician, or it could be sitting on a committee 
that supports municipal council. 

L: As a member, soon to be alumni, how do I stay involved?
SB: Letting your local program know you’re interested in staying 
involved is important. I look at our son Tayler as he transitioned 
quickly from 4-H member to volunteer leader. He is without  
a doubt now a life-long 4-H leader. Don’t stay away from the 
program; stay connected as a leader, as an alumnus or as a 
supporter at a national or provincial event. Just find a place to 
get involved. 

The other thing is everyone should probably have a jacket like 
yours, Logan. That is a good way to promote 4-H.

L: We’ll have to get that in the 4-H shop soon! 

Photo credit: The Senate of Canada

https://seedinnovation.ca/
https://shop.4-h-canada.ca
https://4-h-canada.ca/blog/meet-ontario-4-h-alumnus-senator-rob-black
https://4-h-canada.ca/blog/meet-ontario-4-h-alumnus-senator-rob-black
https://sencanada.ca/en/senators/black-robert/
https://twitter.com/SenatorRobBlack
https://www.facebook.com/SenatorRobBlack/


Order now at farmmedia.com/4-H or call toll-free: 1-800-665-1362

Take 3 years for the price of 1 on  
Canada’s leading farm publications!

Thanks to a special arrangement with Glacier FarmMedia, your 
connection to 4-H Canada qualifies you for special rates on the 
top farm magazines and newspapers in Canada. Choose any 
of the titles below and get 3 years for the price of 1. Just go to 
farmmedia.com/4-H and choose the titles you want, or call toll-
FREE 1-800-665-1362 and order right now!

Save BIG on these titles! Up to $395 in total savings!

Reg. $97 for 1 year 
$150 for 3 years, 
you pay $97 for 3 years! 

BY SEAN PRATT
SASKATOON NEWSROOM

Rex Newkirk is constantly fielding 
calls from farmers and feed com-
panies wondering why their wheat 
is being assigned a higher protein 
level at the feed lab than it is at the 
grain elevator.

The chair in feed processing 
technology at the University of 
Saskatchewan says the two sectors 
have different ways of calculating 
protein with the upshot being that 
feed mill values are 9.6 percent 
higher than grain company val-
ues.

“So if I buy a 13 percent wheat at 

the elevator, it’s actually 14.3 per-
cent protein as far as a feed value 
goes and the (nutrient composi-
tion) tables I should be looking up 
in my books,” he said.

Crude protein levels are deter-
mined by measuring the nitrogen 
content in the grain and multiply-
ing it by a conversion factor.

The feed industry developed the 
formula about a century ago.

“That was initially done with 
meat and bone meal because that’s 
what was most variable and that’s 
what they were struggling with in 
the formulation,” he said.

SERVING WESTERN CANADIAN FARM  FAMILIES SINCE 1923   |   W W W . P R O D U C E R . C O M
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CHILD’S PLAY  | LEGO HELPS ADULTS BUILD 
TEAMWORK, SOLVE PROBLEMS P17

SEE FEEDING STRATEGIES, PAGE 5 »
Darcelle Sorsdahl carries a tub of wheat stalks to be threshed at a University of Saskatchewan test plot Sept. 26.  |  WILLIAM DEKAY PHOTO

 GRAIN TRAP:  SLIM CHANCE OF SURVIVAL  |  PAGE 67             ELECTRICAL SAFETY   |   PAGE 30

Food fundamentalism  
 Is food the new religion, 

and what does that mean for 
defenders of agriculture?

 |  Page 14

Too many pulses 
 Growers urged to 

forget diversity and 
focus on ‘champions.’

|  Page 15

SEE PROTEIN CONFUSION, PAGE 4 »

BREAD MADE BETTER

BY BRIAN CROSS
SASKATOON NEWSROOM

With high quality cattle feed 
expected to be in short supply in 
some parts of the West this year, 
beef producers may be looking at 
cereal straw as an inexpensive and 
plentiful alternative feed source.

But cereal straw isn’t the only 
option. 

Animal nutritionists say canola 
straw is not only palatable to cows 
but also has more protein than 
wheat or barley straw and is a good 
source of calcium.

“When there’s a drought or short-
age of forages, canola straw can be 
used in substitution for wheat, 
barley, triticale or rye,” said Barry 
Yaremcio, a beef and forage spe-
cialist with Alberta Agriculture.

“What we’ve seen is that canola 
straw is a feed that cows really like 
to eat. 

“It might take two or three days 
for them to get used to the taste but 
once they get onto it … look out, 
because they won’t leave a stick 
behind.” 

Yaremcio said canola straw has a 
number of advantages over cereal 
straw.

FEEDING STRATEGIES

Canola straw 
feed option if 
supplies tight

CALCULATION METHODS

Protein confusion in feed wheat
Feed expert says grain companies and feed mills have different ways of calculating protein 

Western Producer: 
Canada’s most 
complete weekly 
farm newspaper

Grainews:
Volume 44 · number 04

februArY 13, 2018 · $4.25

Practical production tips  
for the prair ie farmer 

www.grainews.ca

Publications Mail Agreement #40069240

By Scott Garvey

New Holland has been pur-
suing alternate fuel possi-
bilities for more than a 

decade. In 2006 it became the first 
ag equipment brand to announce its 
engines were fully compatible with 
100 per cent biodiesel.

In 2009 it first showed the world its 
hydrogen powered NH2 concept trac-
tor at the SIMA machinery show in 
Paris, France. 

By 2013 it had another alternative 
fuel concept tractor to show the 
world: this time using methane for 
power. This past November the lat-
est version of that concept machine 
was on display at Agritechnica 2017, 
after also making an earlier appear-
ance in August at the U.S. Farm 
Progress Show. And this latest ver-
sion has some very obvious changes 
from its ancestor.

“The main difference you see is the 
design,” said New Holland’s Thomas 
Bart. “It’s a little futuristic now.”

It’s hard to argue that point. The 
180-horsepower tractor has a stream-
lined design, which makes one won-
der if that look will eventually become 
the brand’s “family” design for trac-
tors. There was no word of that hap-
pening, but the interest from show 
goers in getting a close look at this 
machine was definitely high. It 
attracted sizeable crowds.

But there is more to this updated 
version than its sleek good looks.

Storage locationS

“The second difference is the concept 
of the tank construction,” Bart added. 
“In the first generation we had cylin-
ders that were mainly fitted at the back 
of the cab. On this version we changed 
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Nurturing Success One Tough 
Conversation at a Time
2018 Distinguished Alumni Award recipient Elaine Froese 
tells us how 4-H helped her to help others

 Referred to as the “mother of succession,” Elaine Froese has 
become a household name to many in agriculture circles in Canada, 
and around the world. Through her business, Seeds of Encouragement, 
she consults with farm families on the most difficult of topics — 
change, transition, family, business and communications. 

It’s incredibly important work for Canadian agriculture, but more 
important is the impact she has had on thousands of families. 

“Elaine’s calm and thoughtful way of aiding farm families to discuss 
the succession planning “undiscussabulls” has empowered many 
farm families to move forward with their businesses,” said nominator 
Wendy Bulloch. 

According to the 2016 Canadian Census for Agriculture, three out of 
every four Canadian farms is expected to change ownership in the next 
10 years (FCC AgriSuccess, 2018). There is rarely a farm conference 
that doesn’t have farm transition on the agenda and, in 2018, Elaine 
received the Wilson Loree Award for the Development of Excellence 
in Farm Business Management for her work.

Elaine didn’t start off in this field, but it’s easy to understand why she 
has excelled. She is an active listener, empathetic and encouraging. 

Elaine is the first recipient of the 4-H Canada Distinguished 
Alumni Award, which recognizes alumni who live the 4-H values 
and have achieved success in an area related to our Leadership 
Development Pillars. Nominations open June 1, 2019.  
Visit 4-h-canada.ca/distinguished-alumni to learn more.

continued

“Competition is a part  
of life and being in 

business is competition. 
In business, you need to 
get noticed, understand 

your perceived value  
and deliver what you  

say you will. 4-H gave  
me the basic start to be 

able to do all this.”
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4-H nurtured Elaine’s talent for communications. From her first 
presentation on tote bags at the Dugald Fair, to many more throughout 
her nine years in 4-H Manitoba, the role 4-H played in developing 
her skills goes far beyond public speaking. 

“4-H taught me to think on my feet,” said Elaine. “I learned how  
to receive difficult feedback and how to grow from that.” 

Today, Elaine relies on her extensive network of professional speakers, 
business coaches and mentors for feedback and ongoing personal 
development. She describes joining the Canadian Association of 
Professional Speakers (CAPS) as a “watershed” moment in 2003 
after obtaining her conflict resolution certificate and becoming a 
certified coach.

“I found my people,” she said. “There are so many diverse and different 
skillsets in our group, and I have coaches from across North America 
I connect with to help develop my business.” 

Though not directly involved with 4-H today, the program is never far 
from her heart and Elaine frequently references 4-H in her workshops 
and keynotes. She is passionate about 4-H’s continued importance 
in empowering youth to be leaders in their community.

“Youth are the leaders our communities need and 4-H nurtures that 
leadership. As much as we can, we need youth leading in our 
communities today and giving back,” Elaine shared as a final insight. 

GIFT GUIDE 
Check out these alumni-owned 
businesses for some unique  
gifting ideas.

FOR THE FARM MANAGER
Work through the tough stuff  
of running a family business with 
Elaine Froese’s books.

elainefroese.com/store/

FOR THE LIFESTYLE BLOGGER
7 Virtues was founded to provide jobs 
and dignity to farmers in nations 
rebuilding after war.

the7virtues.com

FOR THE FOODIES
Three Farmers camelina oils and 
plant-based protein snacks let you 
track their story back to the farm  
it started on.

threefarmers.ca

Nuturing Success One Tough Conversation at a Time
continued

I have come to value that I can help 
make a difference in not only my 
community, but communities across 
the country and around the globe.

“
”

- 4-H Youth Member

Give back to 4-H today!
Learn how at 4-h-canada.ca/support

Did you know? 4-H Canada books over 600 flights for members annually.
You can help cut down on flight costs by donating Aeroplan miles.

https://elainefroese.com/store/
http://the7virtues.com
http://threefarmers.ca
https://4-h-canada.ca/support


Creating a Lasting Impact
 In 2018, 4-H Canada partnered with the Government of Canada 
and corporate partner McDonald’s Canada to launch Hands to Larger 
Service, a service program for 4-H members. Twenty-four 4-H 
members, alumni and ambassadors, aged 16 to 25, were selected  
as Youth Service Leaders (YSLs). They were matched with 4-H clubs 
participating in 4-H Canada’s Club to Club Exchange program where 
they travelled to communities throughout Canada to plan and lead 
service projects. 

Among these leaders were Chelsey Fitzsimmons from Saskatchewan 
and Josh Power from Newfoundland.

Josh — the 2016 L.E.A.D. Scholar in Community Engagement & 
Communications and former 4-H Newfoundland and Labrador Youth 
Advisory Committee (YAC) representative — is no stranger to national 
4-H programs and described his involvement in Hands to Larger Service 
as “one of the most exciting, challenging and rewarding summers.”

MY HANDS TO LARGER SERVICE…

“Being an YSL and connecting with new people, collaborating with them 
to develop a project and leaving a lasting impact on their communities 
was amazing,” reflected Josh. “The new challenges and experiences 
were equally as rewarding in ways I hadn’t even considered. The lessons 
learned have helped shape my ability to be an effective leader for  
the better.”

Chelsey had an equally rewarding experience with the two clubs she 
was paired with, from Ontario and Newfoundland respectively. 

“My two ‘twin’ YSLs and I worked with members on projects to give 
back in the communities where they live, providing a chance to build 

continued

HANDS TO LARGER  
SERVICE BY THE NUMBERS

thousands!

24 Youth Service 
Leaders

10 Provinces 
represented

26 Communities impacted and 
service projects completed

52 Volunteer 
participants

287 Youth 
participants

3,973Volunteer hours

Kilometers travelled

Check out the Hands to Larger Service 
video and learn more about the 2019 
projects and exchanges on our website: 
4-h-canada.ca/handstolargerservice

FEATURE

I have come to value that I can help 
make a difference in not only my 
community, but communities across 
the country and around the globe.

“
”

- 4-H Youth Member

Give back to 4-H today!
Learn how at 4-h-canada.ca/support

Did you know? 4-H Canada books over 600 flights for members annually.
You can help cut down on flight costs by donating Aeroplan miles.
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their volunteering skills and improve lives right in their  
backyard,” she said. “I can honestly say I have never had so  
much fun volunteering, and seeing such a varying group of  
people get together, work hard and have a blast doing it.”

Josh also noted the value in working with different people and 
engaging in an unfamiliar community. “It gave me an all new 
understanding and respect for the diversity of our wonderful 
country,” he said. 

“This experience was one of the most  
enriching opportunities. I am so fortunate  
to have had the privilege to participate.”

— Josh Power

MEET THE 2019 YOUTH SERVICE LEADERS
April Marr, BC

Brookelyn Felske, AB

Amanda Hardman, AB

Carissa McGregor, AB

Kianna McGregor, AB

Austin Avramenko, SK

Karissa Duquette, SK

Chelsey Fitzsimmons, SK

Jazmin Lukinuk, MB

Gregory Penner, MB

Nicole French, ON

Kyle Nussey, ON

Allison Pepper, ON

Nicolle MacDonald, PEI

Sophie MacDonald, PEI

Josh Power, NL

Megan MacCarthy, NS

Sydney Milne, NS

Courtney Schmidt, NS

Kylynne Sheffield, NS

Thalia Tobin, NS

Creating a Lasting Impact
continued

DO YOU HAVE AN IDEA TO  
IMPROVE YOUR COMMUNITY?

Youth under 30 are invited to apply for funding for 
their own service projects through the Government  
of Canada’s #RisingYouth community service grants.  
Visit risingyouth.ca/csc

For both youth service leaders, they are most proud of how  
their project connected with people. For Chelsey, one particular 
experience stands out.

“The best was spending a day in a care home in Newfoundland. 
The members and seniors paired up to play Bingo, dance and sing 
song along to a guitar. It was amazing to see all the generations 
become part of something together.” 

“It was truly inspiring to see 4-H members demonstrate leadership, 
and a willingness to give back. It sparked an all new appreciation 
for 4-H in Canada for me,” said Josh. 

Working with Canadian Farmers to 
Build a More Sustainable Future.

See the whole story at

McDsustainability.ca

*At least 30% of McDonald’s® Angus beef is from 
certified sustainable sources, according to the Canadian 
Roundtable for Sustainable Beef (CRSB) standards.

That’s the journey we’re on at McDonald’s Canada, and why we’re 
working with Canadian Farmers and the Canadian Roundtable 

for Sustainable Beef (CRSB) to help make it happen. Today we’re 
sourcing a portion of the beef* for our Angus burgers from  

Certified Sustainable farms/ranches, and in the future, it’ll be  
every burger served at McDonald’s® restaurants in Canada.

©2019 McDonald’s
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Let Members Do

 4-H Canada Adult Learning Manager, Jennifer Dewar, asked 4-H Manitoba 
alumna and 2017 National Volunteer Leader of the Year, Norma Ansloos, for her advice 
on how to be a successful 4-H leader in 2019. Norma leads the Calgary Horse and 
Multi-club in Alberta. 

Jennifer: What did you find was the biggest challenge when you began volunteering as 
an adult in 4-H? 
Norma: Communication between the .members, their parents and the leadership team  
is constantly changing. What was normal 20-30 years ago, is never even thought of now. 
Each generation has different ways of communicating, but all youth want is to be heard.  
It is up to the volunteer leaders to ensure all members are heard in the ways they are 
most comfortable with. We have to become chameleons. Our club is using the team 
management and organization app Team Snap, and it is working well.

J: Where do you go for ideas, and how do you keep your club activities “fresh”?
NA: We get new ideas from our youngest members and by attending different youth 
events to see what they are doing and how their leaders and youth work together. I recently 
asked an eight year old who can't wait to join, why she wanted to be a 4-H’er. “To meet new 
friends, learn new skills and have fun,” were her key points. Sounds familiar, doesn't it? 
This is what we all want! Young members are full of fun — get ideas from them, and get 
them involved in the planning of events and activities. 

WANT TO BE A 4-H LEADER? 
HERE’S HOW! 
Across Canada, 4-H is looking for 
caring adults to become volunteer 
leaders. You don’t need to be an expert 
to get involved. You just need to want 
to have fun and learn! 

Think about what type of club  
you’d like to get involved in,  
and how much time you have  
available to commit

If you know a local club, ask about 
attending a meeting to learn a little bit 
more about them, and what 4-H looks 
like in your area.

Connect with your provincial  
4-H office

They can give you more information 
about clubs in your area, and what you 
need to do to get involved.

Complete the provincial leader  
screening and training process

Our top priority is to ensure the safety 
and wellbeing of 4-H members. You must 
complete the necessary steps of this 
process, including a police background 
check and mandatory training.

 
Find a club!

If there isn’t one in your area you can 
always start one.

Download your new club kit  
and volunteer handbook

Visit 4-H LEARNS, the national online 
knowledge sharing platform where you 
can access these resources and more. 
Your provinces may also have resources 
for new volunteers. Visit 4-h-learns.org 
to sign up!

 
Get started!

Once you’re screened, trained and  
are part of a club, you’re ready to go. 
Have fun!

Check out 4-h-learns.org for more 
resources, including 4-H Canada’s 
Volunteer Leader Handbook.  
You can also get a free club kit (while 
supplies last) at shop.4-h-canada.ca.

LEADERS CORNER...

continued
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Let Members Do
continued

J: Do you have any tips for other volunteer leaders?
NA: Keep your sense of humour, and remember to have fun! Together the club leaders 
and members need to plan events that are logical, and safe for all participants, but still 
let the club executive hold the reins. As leaders, we are there to guide as needed. 
Remember, the motto is “Learn To Do By Doing”… let members do. 

J: What called you back to 4-H as an adult and what do you feel you’ve gained? 
NA: I love working with youth and always feel a sense of personal accomplishment when 
I see youth at the end of the project year or their 4-H career and remember when they 
started, and can see how much 4-H has shaped them into who they are. 

J: Any other tips for alumni looking to volunteer? 
NA: The challenge is for alumni to connect with clubs and members who need their 
assistance. Be visible at large 4-H events and follow up on opportunities well in advance. 
Take the lead in finding who could use your help versus letting opportunities find you. 

1.
Get the word out — follow your provincial 
4-H association, and 4-H Canada, on social 
media to keep in the loop on opportunities 
and then share them with your network. 

2.
Own a business in your community?  
Clubs are often looking for financial support, 
project materials or even space to put up a 
poster promoting their activities and events.

3.
Offer your expertise — you can be a  
guest speaker or judge at a club meeting  
or achievement day or become an expert 
reviewer for new resource materials.

4.
Show your pride — when you make  
a purchase on the 4-H Canada store,  
you can wear your 4-H pride and support 
4-H at the same time. shop.4-h-canada.ca

5.
Volunteer at a camp, conference or fair —  
whether for an afternoon, a day or a weekend, 
volunteers are always needed to support. 

6.
Serve on a board — there are opportunities 
from the regional to the national level.

7.
Be a mentor — participate in mentorship 
circles or apply to be a L.E.A.D. mentor for 
4-H Canada.

10 Ways  
to Get Involved  
in 4-H
Want to support 4-H, but don’t have the time to commit to 
leading a club? There are still many ways you can be involved.

8.
Recruit and hire 4-H’ers — 4-H Canada’s 
Careers on the Grow program is looking for 
companies and organizations interested in 
hiring 4-H’ers to participate in our program.

9.
Donate — help continue the 4-H legacy  
for future generations by making a donation 
or purchasing a 4-H Canada Individual 
Membership.

10.
Be a 4-H parent — sign your kids up to 
participate in a nearby club. They’ll have a 
blast and spread the word to their friends!
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Not all products available in all provinces.

Home  Auto  Life  Investments  Group  Business  Farm  Travel

Farming isn’t like 
any other business 
 

cooperators.ca 

We believe in giving you many 
options for your farm insurance, 
without adding coverage you don’t 
need. It’s what you’d expect from 
a company founded by farmers.

A proud supporter of 4-H Canada
for over 20 years.
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BY THE NUMBERS — 2018

121

135

94

clubs

clubs

clubs

2,267

3,088

1,993

members

members

members

Making the World Better  
One Birdhouse and Pollinator 
Garden at a Time

MY HEALTH TO BETTER LIVING…

Find Your 4-H Wings
Find Your 4-H Wings gives 4-H members 
the opportunity to participate in group 
activities that explore issues related to 
biodiversity, endangered species and the 
importance of sustaining bird habitats.

Supported by TransCanada, the program 
has introduced young people to wild birds, 
bats, loons, owls and their habitats.

“It is very important to get youth 
and families involved in helping 
birds and nature to stay clean, 
safe and healthy so that all may 
live in harmony and be enjoyed. 
The youth also love being out by 
the lake, making bird houses,  
bird feeders and taking photos.”

— Volunteer leader

Proud to Bee a 4-H’er
This fun and exciting club outreach  
initiative provides 4-H’ers from  
coast to coast with the opportunity to:

• Spread the news about 4-H, and  
the fun, meaningful and engaging 
activities offered.

• Learn all about the amazing and 
fascinating work of pollinators.

• Get outside, and enjoy nature,  
planting, growing and tending a  
pollinator-friendly garden.

Steeped in Soil
Steeped in Soil increases members’ 
understanding and appreciation of the 
important role soils play in our lives.  
By burying tea bags and digging them  
up three months later to examine the level 
of decay, members learn about how active 
soil bacteria contribute to a healthy 
ecosystem. Results are then logged online 
as part of a global science experiment!

 Club Outreach Initiatives are like a “4-H club in a box,” designed to provide 
4-H leaders with fun and engaging activities for their club members to learn about the 
environment. For each program, registered clubs receive a kit containing a teaching 
resource and supplies for a hands-on learning activity. The resources can be used for 
one or two meetings or turned into a whole project.

This year, 4-H Canada  
also launched new  
Discover Science kits  
with the support of Bayer 
and NSERC!

Visit 4-h-canada.ca to  
learn more about how  
your club can participate  

in Club Outreach Initiatives.

CLUB OUTREACH 
INITIATIVES

Steeped in Soil and Proud to Bee a 4-H’er 
are generously supported by Syngenta. 

Find Your 4-H Wings

Proud to Bee a 4-H’er

Steeped in Soil
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When Leaders Have 
the Tools, Youth Win

 One in seven children have a diagnosable mental health 
condition according to the Mental Health Commission of Canada, 
and the overall wellness of children and youth is a growing concern 
for families. With school-age kids spending a large part of their day 
with someone other than their parents or guardians, it’s becoming 
more important that the leaders and mentors they spend time with 
are properly trained to support their emotional needs. 

Classrooms, sports teams and youth organizations, like 4-H, 
provide a foundation for strong mentor-youth relationships that can 
positively influence child behaviors and beliefs, and also provide an 
opportunity to recognize signs of distress or the need for support. 

Youth who have a trusted and caring person in their life are less 
likely to partake in self-harming behaviors, less likely to suffer from 
thoughts of suicide and more likely to feel equipped to handle 
stressful events. Mentors who are equipped with tools in the areas 
of mental and emotional health can better create meaningful 
relationships that give young people a safe person to trust. 

While one-off sessions, like bringing speakers into schools or 
workshops can be beneficial, having a mentor trained in the language 
of overall wellness means frequent opportunities to teach youth 
how to express themselves and manage stressful experiences as 
they arise. As a result, youth become more experienced in topics 
of overall health, and are better able to recognize signs of distress 
in themselves and in their peers. The positive effects reach further 
than the club itself. 

The impact that an organization like 4-H Canada can have on today’s 
youth is significant. With some 25,000 members enrolled in 4-H 
programming, 4-H is one of the most influential organizations for 
youth in rural areas. 

The 4-H Canada Healthy Living Initiative is made possible  
thanks to the generous support of Farm Credit Canada, 
UFA Co-operative Limited, Corteva Agriscience™ Agriculture 
Division of DowDuPont, Cargill, CN, and the Government of 
Canada under the Canada Service Corps.

The 4-H Canada Healthy Living Initiative will provide  
tools for 4-H leaders to help members understand and 
focus on their mental health and wellbeing; physical health 
and active living; food and nutrition. The mental health 
and wellbeing resource is being developed with Kids Help 
Phone and will be available on 4-H LEARNS this spring. 
Watch 4-h-canada.ca for more info.

!
Join Club 1913 today at 

club1913.ca

Be the fi rst to know 
about upcoming events and 
opportunities for alumni! 

!
Be the fi rst to know 

Club 1913

4H ADPledge Quarter Alumni1913-F.indd   1 2019-04-01   10:56 AM

Tracy Thibodeau

Tracy is a program facilitator for the Canadian Mental Health  
Association and passionate about helping youth flourish.
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Creating a Lifelong Foundation 
for Mentorship

 4-H has long known of the 
value of mentorship. From the club level to 
the national board, volunteer leaders are 
cultivating leadership skills and supporting 
young leaders in achieving their goals.

The foundation of the 4-H program is rooted 
in the same principles as formal mentorship. 
Club leaders and members define objectives 
to be completed within the project timeframe 
and volunteer leaders encourage members to 
draw on their knowledge from 4-H to set their 
own vision and further their skills as a result. 

With this foundation, many 4-H members 
go on to become mentors themselves, both 
within 4-H and beyond. There are countless 
4-H alumni today providing valuable formal 
and informal mentorship within industry 
organization and the public sector. 

Kim McConnell is one of those leaders  
who is a dedicated volunteer and passionate 
about supporting the next generation 
through mentorship. 

A 4-H alumnus originally from Manitoba 
and now living in Okotoks, Alberta, Kim is 
the founder and former CEO of AdFarm,  
one of the largest agricultural marketing 
communications firms in North America. 

KIM’S TOP 5 TIPS FOR  
BEING A GOOD MENTOR

1. Listen. Take sufficient time to 
understand the situation the young 
person is facing. Listen — really 
listen — before responding. 

2. Don’t preach. Instead, provide 
guidance and insight through relevant 
stories of your own experience. 

3. Use your network. You’re a mentor, 
but you don’t have to have the answers 
to every question. Often it is better and 
more fruitful to set up conversations 
with others in your contact network 
who have faced similar challenges and 
opportunities. 

4. Don’t be boring. Make it a fun 
experience for both.

5. Don’t try to conquer Rome in  
a day. I find it is better to chat more 
frequently and in shorter times than 
the occasional long session.

The 4-H Canada Careers on the Grow 
program provides opportunities for 4-H 
members to explore career opportunities, 
develop their skills and network with 
employers. The program is proudly 
supported by the RBC Foundation, 
Saputo and McDonald’s Canada. If 
you are interested in being a mentor 
forthis program or recruiting 4-H’ers, 
visit 4-h-canada.ca/growing-careers 
to learn more.

On July 1, 2017, Kim was appointed a Member 
of the Order of Canada in recognition of his 
contributions to the agriculture industry and 
support for young business leaders. 

“Having a mentor is definitely  
one of the best things I ever did  
for my business and personal life. 
Now it’s my turn to give back. 
Today, I have the wonderful 
pleasure of mentoring others  
and I’m enjoying this experience 
immensely.” 

— Kim McConnell

For 4-H alumni who are interested in 
learning more about mentorship, 4-H Canada 
is exploring opportunities to develop more 
formal programming. This builds on the 
mentorship aspect of the Leadership 
Excellence Awards of Distinction (L.E.A.D.) 
and “Mentorship Circles.” The latter provide 
4-H members a forum to meet alumni from 
different career paths through short, 
facilitated conversations to build their network 
and help make personal career choices. 
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SHOW YOUR 4-H 

COLOURS
This November 6th show 

the world what it means  

to be a 4-H’er!

#ShowYour4HColours

Tell us about your greatest 4-H experiences! 
Wear green, take a selfie, and share your 
photos at www.showyour4hcolours.ca

Resiliency Learned 
Through 4-H Sets  
Alumna Up for Success

Nicole McKellar (third from left) with a Canadian soybean delegation and 
representatives from Kuang Chuan Dairy Co., one of the largest soy beverage 
manufacturers in Taiwan.

 “Life is a journey,” said Nicole McKellar, Market Development 
Manager of Grain Farmers of Ontario (GFO). 

And Nicole knows journeys well. Since joining GFO eight years ago, 
Nicole has travelled the world fostering relationships, developing export 
opportunities for Ontario grain farmers and studying value-added 
opportunities through her 2017 Nuffield Canada Scholarship. 

After growing up on a farm near Glencoe, Ontario, Nicole never 
imagined she would find herself back in the agriculture industry.  
She wanted to be a sports therapist, working for the Hamilton Tiger 
Cats of the Canadian Football League and Toronto Blue Jays before 
making the move back to agriculture. 

Do you have a cool job or have you celebrated 
a career milestone that 4-H was paramount in 
helping you achieve? We want to hear about it! 
Tell us and you could be featured in an upcoming 
blog post or magazine story!

“Often we do not end up where we originally thought we would but 
that is not always a bad thing,” she said. “Sometimes life throws you 
unexpected curve balls, and while they may be challenging at first, 
they might end up being the best thing that ever happened to you.”

Nicole has led and participated in trade missions to Japan,  
Europe, South East Asia and South America, helping grow Ontario 
grain exports to over 3.8 million metric tonnes, and to more than 
30 countries. Her team is also responsible for domestic markets, 
sustainability efforts and developing value-added opportunities 
for grain farmers. 

Despite her career success, Nicole said it hasn’t been without 
some challenges, and she credits the resiliency she learned in the 
Glencoe 4-H Beef Club in helping her persevere. 

Nicole explained, “While I truly enjoyed showing cattle, the first 
few months training your animal were always challenging. There 
were numerous times when you wanted to give up because things 
were not going your way. Through encouragement from my 4-H 
leaders and mentors, I kept going. When you walked into the show 
ring for the first time with your heifer, you realize all of the hard 
work was worth it.”

To those thinking of making a big career change, Nicole offered this 
advice: “Don’t be afraid to do it. While it may seem scary at first,  
it might end up being the best decision you have ever made.” 
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Despite their drive, determination and capability, Canada’s youth will soon find it increasingly 
difficult to navigate and succeed in an ever-evolving job market. Along with our youth-focused 
partners, RBC® is focusing our capabilities, assets and resources to ensure youth have greater 
access to skills development, networking opportunities and work experience.

RBC and 4-H Canada are working together on the Careers on the Grow Program, designed to
prepare rural and suburban youth for the workforce. Because when Canada’s youth succeed, 
we all succeed.

RBC Future Launch. Empowering Canadian youth for the jobs of tomorrow. 

THE WORLD OF WORK IS CHANGING.  
WE NEED OUR YOUTH TO SUCCEED.   

SKILLS
DEVELOPMENT NETWORKING

WORK
EXPERIENCE

®/TM Trademark(s) of Royal Bank of Canada. VPS103579 119508 (01/2019)

http://www.rbc.com/futurelaunch/


Olympian Learned  
Lessons for Life in 4-H

 When I reached Jon Montgomery for our interview, he had 
just left a scrap yard where he was looking for an old tire rim for the 
fire pit at his cabin. 

Talking about scrap wasn’t what I had anticipated from the Olympic 
gold medallist and host of Canada’s most watched TV show, The 
Amazing Race, but as our conversation went on, I realized that’s 
exactly what you can expect from Jon. 

He’s a down to earth guy whose values espouse a rural upbringing, 
who is fiercely proud of his country and loves the outdoors. When not 
filming or travelling the country for speaking gigs, Jon loves to spend 
his time with his family at their cabin in British Columbia. 

Over the past few years, Jon has spoken frequently at agriculture events 
in Canada, including several Farm Credit Canada (FCC) Forum events 
where he shared his message of self-efficacy (believing in yourself), 
having a positive attitude and not letting failure keep you down.

“Falling short of a goal is simply a bump on the road. You wake up from 
that and you get over it. You don’t think of it as a failure anymore, 
you think of something that reminds you have to keep going,” he said 
in an FCC interview posted on YouTube. 

His “never-give-up” attitude is about as true to the 4-H motto as  
you can get. 

Growing up in Russell, Manitoba, Jon loved  
the farm even though he didn’t live on one.  
Thanks to the generosity of a friend who  
gave him a calf, he joined the Russell  
4-H Beef Club, and was a member  
for four years. 

“I was a townie, but I loved all the  
activity that took place on a livestock  
farm, and I wanted to be around it,”  
says Jon. “I loved that 4-H was hands  
on. We took what we learned at the  
meeting and then we did it. Caring for  
our animal, grooming and working together  
as a team at the fair; this hands-on education  
is where we learn the most valuable life lessons.”

For Jon, these lessons include understanding the importance  
of communication and collaboration in life. 

“Life is about teamwork and collaboration, and 4-H teaches that,” he 
says, noting that professional sports can be very individually-focused 
and 4-H taught him what he needed to succeed in life after sports. 

“When you’re working with other kids towards a common goal, 
you’re caring about the people around you, and that’s what we need 
more of in this world.” 

As Jon shares what he loves most about The Amazing Race, the 4-H 
values imprinted on him are evident. He speaks like a true 4-H leader, 
sharing the joy he gets from seeing contestants achieve what they 
never thought possible, overcoming their fears and stretching their 
comfort zones. 

The show is entering its ninth season in 2019, and for many young 
Canadians like 4-H members, it's how Jon is best known. Last season, 
the show featured “everyday heroes,” and competitors were nominated 
to participate. When I asked Jon about it, he immediately tells me 
every season is about heroes.

“You don’t have to wear a uniform or be a well-known person to inspire 
others. Every person who is taking an active role in their community 
and making it better is a hero.”

Spoken like a true 4-H’er. 

MORE FUN FACTS ABOUT JON:
• Jon’s mom is also an alum of  

4-H Manitoba.

• Jon does all the same challenges the 
contestants on the show do, and is  
also on the road with them for the full  
30 days of filming.

• He is only on-screen for six minutes  
each episode of The Amazing Race. 

• One of Jon’s heroes is Tom Longboat,  
an Onondaga distance runner from the  
Six Nations of the Grand River First Nation 
near Brantford, Ontario. Tom broke from 
tradition and trained his own way, which 
inspired Jon in his training program.

FEATURE

Jennifer Christie

32



Jon Montgomery speaking at the GrowCanada Conference in 2016. Credit: CropLife Canada
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WINTER
JANUARY 2020
Club sign-up and new volunteer registration 
— British Columbia, Ontario, Quebec

FEBRUARY 8-10, 2020
4-H Canada Leadership Summit,  
Ottawa, ON

FEBRUARY 10, 2020
4-H Canada Leadership Awards,  
Ottawa, ON

JANUARY 23, 2020
4-H Canada Virtual Job Fair

MARCH 2020
4-H Canada Science Fair

APRIL 2020
4-H Manitoba Provincial Communication 
Extravaganza, Winnipeg, MB

Mark Your Calendar
Check out these opportunity deadlines and events to 
connect with other 4-H alumni! For more information or 
details on how to participate visit our website (club1913.ca) 
or the provincial 4-H website.

SPRING
APRIL 27, 2019
4-H N.B. Provincial Communications 
Competition, Moncton, NB

MAY 1, 2019
2019 Alberta Club Week Facilitators 
Application Deadline — Visit 4-H Alberta 
website for more information.

MAY 18, 2019
4-H British Columbia Ambassador 20-Year 
Alumni Reunion, Abbotsford, BC

MAY 30-JUNE 2, 2019
4-H Alberta (Calgary Region) 4-H on Parade, 
Calgary, AB

MAY 31, 2019
4-H Canada and L.E.A.D. Scholarship 
applications due

JUNE 8, 2019
4-H Manitoba Food Challenge Provincial 
Finals, Prairie Oasis Senior Centre, Brandon

SUMMER
JULY 2019
4-H Manitoba Web Exhibit of International 
Art Exchange Youth Art Work

JULY 18-20 2019
4-H British Columbia Provincial 
Communication Finals, Langley, BC

JULY 25-29, 2019
4-H Quebec Rally, Richmond, QC

AUGUST 1, 2019
Deadline to submit nominations  
to the 4-H Alberta Hall of Fame

AUGUST 17, 2019
4-H Ontario Provincial Leadership Camp 
60th Anniversary Reunion,  
University of Guelph, Guelph, ON

AUGUST 27-29, 2019
4-H New Brunswick Annual Provincial Show, 
Sussex, NB

FALL
Club sign-up and new volunteer  
registration — Alberta, Saskatchewan, 
Manitoba, Nova Scotia, New Brunswick, 
Newfoundland and Prince Edward Island

SEPTEMBER 12, 2019
4-H Ontario Alumni Luncheon Event, 
Canada’s Outdoor Farm Show,  
Woodstock, ON 

SEPTEMBER 24-29, 2019
Global 4-H Camp, Korea

SEPTEMBER 27-29, 2019
4-H Nova Scotia Provincial Show, Truro, NS

OCTOBER 1, 2019
Deadline to submit nominations  
for the 4-H Canada Distinguished  
Alumni Award and Honourary Member

OCTOBER 1, 2019
4-H Canada Virtual Job Fair

OCTOBER 14, 2019
4-H Ontario Alumni Breakfast Event, 
Advancing Women in Agriculture 
Conference, Niagara Falls

OCTOBER 26, 2019
4-H Manitoba Gardening Challenge 
Celebration of Success, Manitoba Ag Ex, 
Brandon, MB

NOVEMBER 6, 2019
Show Your 4-H Colours Day

NOVEMBER 30, 2019
Deadline to submit nominations  
for the 4-H Canada Volunteer  
Leader of the Year award

SEPTEMBER 1 – JANUARY 2020
Club to Club Exchanges application period

CONNECT WITH US  
TO LEARN ABOUT MORE 
OPPORTUNITIES!

@4hcanada

/4HCanada

@4HCanada

4-h-canada.ca

club1913.ca

4-H Canada

4-H Canada
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https://instagram.com/4hcanada
https://facebook.com/4HCanada
https://twitter.com/4HCanada
https://4-h-canada.ca
https://club1913.ca
https://www.youtube.com/user/4hcanada
https://www.linkedin.com/company/4hcanada/

